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TITLE 905 ALCOHOL AND TOBACCO COMMISSION

NOTE: Under P.L.204-2001, SECTION 69, the name of the Indiana Alcoholic Beverage Commission is changed to Alcohol and
Tobacco Commission, effective July 1, 2001.

LSA Document #01-230
DIGEST

Readopts rules in anticipation of IC 4-22-2.5-2, providing that all rules of the Indiana administrative agencies in force on December
31, 1995, expire on January 1, 2002. Effective 30 days after filing with the secretary of state.
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905 TAC 1-16.1-3
SECTION 1. UNDER IC 4-22-2.5-4, THE FOLLOWING ARE READOPTED:
905 IAC 1-16.1-3

905 IAC 1-29-5
905 IAC 1-29-8

Nudity in exhibition or professional dancing; restrictions
Adpvertising as package liquor store prohibited
Package alcoholic beverages; sold only during retailer business hours

SECTION 2. UNDER IC 4-22-2.5-3, 905 IAC 1-5.2-3 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-5.2-3 Content restrictions
Authority: IC 7.1-2-3-7; IC 7.1-2-3-8; IC 7.1-2-3-22
Affected: IC 7.1-5

Sec. 3. (a) No Any product display, advertising specialty, advertisement, illuminated or nonilluminated advertising sign, poster,
or label, regardiess of the source; shalt contain:

1 obscene or suggestive words or tHustrations;

3) reference to the kick; punch; or waltop of the hquor; beer; or wine:

&) disparaging or damaging words referring to the products of a competitor;

€5) promottons of gambling or games of chance; or

(6) offers of finaneral awards as an mdtcement to purchase aleoholte beverages:
which complies with the United States Bureau of Tobacco and Firearms (BATF) rules contained in 27 CFR, Chapter 1, shall
be considered as approved by the alcohol and tobacco commission. Any complaints regarding displays, advertising specialty,
advertisement, illuminated or nonilluminated advertising sign, poster, or label alleging obscenity or obscene content shall
be referred to the BATF for their investigation.

(b) Any product display, advertising specialty, advertisement, illuminated or nonilluminated advertising sign, or poster shall



conform to the brand name or logo on the label of the actual container of the alcoholic beverages so advertised.

(c) The label on an alcoholic beverage container is not considered to be advertising, and the label shall conform to the requirements
of federal law. (Alcohol and Tobacco Commission; 905 IAC 1-5.2-3; filed Jul 12, 1994, 3:30 p.m.: 17 IR 2881)

SECTION 3. UNDER IC 4-22-2.5-3, 905 IAC 1-5.2-9 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-5.2-9 Samples
Authority: IC 7.1-2-3-7; IC 7.1-2-3-8; 1C 7.1-2-3-22; IC 7.1-3-9-11, IC 7.1-3-10-13; IC 7.1-3-14-7
Affected: IC 7.1-5

Sec. 9. ta) A primary source of supply or wholesater may furnish; or give a sampte of; alcoholie beverages to a retatter or dealer
who has not previousty purchased the brand from that primary soutrce of supply or whotesater: For cach retatt establishment; the
primmary souree of supply or whotesater may not give more tham:

h three (3) galtons of any brand of beer;

) three hundred seventy=five (375) mittititers of any brand of hquor; and

3) three 33 hiters of any brand of wine:

by Hf a partieutar product 1s not avatlable mn a size within the quantity limitattons of this seetion; a primary source of suppty or
whotesater may furnish to a retatler or deater another single container size: A liquor dealer who is the proprietor of a package
liquor store, a liquor retailer, or a wine retailer may offer a product sampling authorized under IC 7.1-3-9-11,1C 7.1-3-10-13,
or IC 7.1-3-14-7, in accordance with the following:
(1) Product that is to be used for a product sampling may be provided by a primary source or wholesaler to an authorized
liquor dealer, liquor retailer, or wine retailer, but must be offered to all authorized liquor dealers, liquor retailers, and wine
retailers in a nondiscriminatory manner. Samples provided to the liquor dealer, liquor retailer, or wine retailer must be
properly invoiced by the authorized wholesaler and the invoice shall clearly show the product being used for a product
sampling.
(2) In addition to product that is provided in accordance with subdivision (1), product to be used for a sampling may be
purchased by the authorized liquor dealer, liquor retailer, or wine retailer from an authorized wholesaler.
(3) A sampling described in this subsection may only be conducted by licensed employees of the liquor dealer, liquor
retailer, wine retailer, wholesaler, primary source of supply, or a company engaged by a primary source of supply, or
wholesaler whose primary business is to conduct sampling or tasting promotions on the permit premises and during the
normal business hours of the liquor dealer, liquor retailer, or wine retailer.
(4) The following limitations apply to the number of samples a customer may sample and the size of samples provided to
a customer by a liquor dealer, liquor retailer, or wine retailer:
(A) A liquor retailer or a liquor dealer who is the proprietor of a package liquor store may offer a combined total not
to exceed two (2) samples of liquor, liqueurs, or cordials in a day. A liqueur or cordial sample may not exceed one-half
(*2) ounce and a sample of liquor may not exceed four-tenths (0.4) ounce.
(B) A liquor retailer, a liquor dealer, or a wine retailer may offer wine samples not to exceed one (1) ounce.
(C) Any samples provided by a liquor dealer, liquor retailer, or wine retailer to a consumer must be provided in a
nondiscriminatory manner.
(5) A liquor dealer, liquor retailer, or wine retailer may not charge a fee to a consumer for a sample.
(6) If a liquor dealer, liquor retailer, or wine retailer modifies their existing floor plan to provide for the sampling, then
amended floor plans must be submitted to and approved by the Indiana state excise police.
(7) For each retail establishment, the primary source of supply or wholesaler may not give more than:
(A) three (3) gallons of any brand of beer;
(B) three hundred seventy-five (375) milliliters of any brand of liquor;
(C) three (3) liters of any brand of wine; and
(D) if a particular product is not available in a size within the quantity limitations of this section, a primary source of
supply or wholesaler may furnish to a retailer or dealer another single container size.
(Alcohol and Tobacco Commission; 905 IAC 1-5.2-9; filed Jul 12, 1994, 3:30 p.m.: 17 IR 2883)

SECTION 4. UNDER IC 4-22-2.5-3, 905 IAC 1-8-1 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-8-1 Permit required; qualifications; application for permit; fee; violations



Authority: IC 7.1-2-3-7; IC 7.1-3-18-7
Affected: IC 7.1-3-12-5; IC 7.1-3-18-7; IC 7.1-3-18-8

Sec. 1. (a) No person shall act as the agent or salesman for the sale of or taking or soliciting of orders for, the sale of alcoholic
beverages, irrespective of whether such sale is to be made by a seller within the State of Indiana, or by a seller without the State of
Indiana, for delivery to a buyer within the State of Indiana or whether such sate may be otherwise tegat or tHegal; unless such person
shatt have has a salesman’s permit.

(b) No salesman’s or agent’s permit shall be issued to any person unless he shall be; prior to applteatron thereof; is of good moral
character. and a bona fide restdent of the State of Indtana; or if not a restdent of Indiana; he shatt have posted with the Commisston
abond in the sum of $566-60 condittonred upon his conformance with the Adecohotic Beverage Act; Rutes and Regutattons. To receive
a salesman’s permit, the an applicant: must

(1) shall be etther a bona fide employee or proprictor of an aleoholte beverage seler on a continrous basts: of an alcohol and

tobacco commission (commission) wholesale, primary source, distiller, rectifier, vintner, or brewery permit holder; or

(2) if his employer is an Internet company and the Internet company provides the commission with the names of each

permittee for whom the Internet company is a salesman in conformity with the rules adopted by the commission.

Any person may make application to the trdtana ateohote beverage commission for a salesman’s permit, which application shall
be in such form and shall include such terms as the commission may, from time to time, prescribe, and shall include a provision that
the holder will comply with the rules regutattonts and orders of the commission. The application and the permit issued pursuant
thereto shall set forth the names and addresses of the person whom said salesman or agent represents and also the name and address
of the applicant. Such satesman or agent shall not represent any person whose name does not appear on satd permit as hts emptoyer;
if employed by another; nor act as such salesman or agent for any other person not named theremn: If such salesman is acting for
himself as principal, the application and the permit shall so state. Additional permits may be granted the same salesman for additional
principals, and a salesman may hold more than one (1) salesman’s permit at any one (1) time. However, no salesman or agent of a
producer permittee shall solicit or negotiate sales in any manner whatsoever at the retail level, except sales as permitted by IC 7.1-3-

12-5 {Smatt Winery) and by Regutation 17 (Direct Sates by Indiana Brewers): 905 IAC 1-24-1.

(c) If the application is approved by the commission, it shall issue a permit for one (1) year upon payment of an annual permit fee
of five dollars ($5) for each permit.

(d) Any permit authorized by this section shall be revocable by the commission on account of any violation of any law concerning
alcoholic hquids beverages or any rule or regutattont of the commission made pursuant to law.

(e) “Salesman” or “agent” shall mean and melade means either of the following:

(1) Any person who procures or seeks to procure an order, bargain, contract, or agreement for the sale, or for the delivery, or for

the transportation of alcoholic beverages, or who is engaged in promoting the sale of alcoholic beverages, or in promoting the

business of any person engaged in the manufacturing, selling, delivery or transportation of alcoholic beverages for sale or delivery,

whether the seller resides within the State of Indiana and sells to buyers either within or without the State of Indiana. or whether

the selter restdes without the State of Indiana and sells for delivery to the buyers within the State of Indiana:

(2) If the permittee’s employer is an Internet company and the Internet company provides the commission with the names

of each permittee for whom the Internet company is a salesman in conformity with the rules adopted by the commission.
(Alcohol and Tobacco Commission; Reg 18,Sec 1; filed Mar 5, 1946, 10:30 a.m.: Rules and Regs. 1947, p. 636; filed Nov 10, 1978,
4:15p.m.: 1 IR 1067)

SECTION 5. UNDER IC 4-22-2.5-3, 905 TAC 1-8-2 IS READOPTED AND AMENDED TO READ AS FOLLOWS:
905 TAC 1-8-2 Salesman’s permits; form and contents

Authority: IC 7.1-2-3-7; IC 7.1-3-18-7

Affected: IC 7.1-3-18-8

Sec. 2. Permit €ards Salesman’s permits shall be issued with the name of the applicant, his address, his permit number and the
name of his employer. (4lcohol and Tobacco Commission; Reg 18,Sec 2; filed Mar 5, 1946, 10:30 a.m.: Rules and Regs. 1947, p.
638, filed Nov 10, 1978, 4:15 p.m.: 1 IR 1068)

SECTION 6. UNDER IC 4-22-2.5-3, 905 IAC 1-8-3 IS READOPTED AND AMENDED TO READ AS FOLLOWS:



905 TAC 1-8-3 Salesman’s permits available for inspection
Authority: IC 7.1-2-3-7; IC 7.1-3-18-7
Affected: IC 7.1-3-18-8

Sec. 3. Avattable for Inspection Salesman of alcoholic beverages must be prepared to exhibit their permit cards permits at any
time while engaged in soliciting, taking orders for, or promoting the sale of, alcoholic beverages upon demand of a duly authorized
representative of the commission, or upon the request of any permittee. (Alcohol and Tobacco Commission, Reg 18,Sec 3, filed Mar
5, 1946, 10:30 a.m.: Rules and Regs. 1947, p. 638, filed Nov 10, 1978, 4:15 p.m.: 1 IR 1068)

SECTION 7. UNDER IC 4-22-2.5-3, 905 TAC 1-8-4 READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-8-4 Permittee’s duty
Authority: IC 7.1-2-3-7; IC 7.1-3-18-7
Affected: IC 7.1-3-18-8

Sec. 4. Permtttee’s Puty (a) No permittee shall purchase from or give an order to, or permit the solicitation of a sale of alcoholic
beverages by any person who is not the holder of a salesman’s permit.

(b) This section does not apply to an employee of a permittee soliciting while on the permit premises. (4/cohol and Tobacco
Commission; Reg 18,Sec 4; filed Mar 5, 1946, 10:30 a.m.: Rules and Regs. 1947, p. 638; filed Nov 10, 1978, 4:15 p.m.: 1 IR 1068)

SECTION 8. UNDER IC 4-22-2.5-3, 905 IAC 1-8-5 READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-8-5 Applications for permits: contents; restriction
Authority: IC 7.1-2-3-7; IC 7.1-3-18-7
Affected: IC 7.1-3-18-7

Sec. 5. Applieattons All applications for such permits must bear not enty the signature and address of the applicant but and the
signature, address, and business of the employer. Said application shall also contain a statement that the applicant will comply with
the rules and regutations of the commission. Separate permits shall be carried for each employer represented by a salesman. In no
case shall a salesman sell, or take orders for, or solicit the sale of, or promote the sale of alcoholic beverages in behalf of any person
whose name is not specified in the salesman’s permit as his employer. (4lcohol and Tobacco Commission; Reg 18,Sec 5, filed Mar
5, 1946, 10:30 a.m.: Rules and Regs. 1947, p. 639; filed Nov 10, 1978, 4:15 p.m.: 1 IR 1068)

SECTION 9. UNDER IC 4-22-2.5-3, 905 IAC 1-8-6 READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-8-6 Change of employment; surrender of permit; notification
Authority: IC 7.1-2-3-7; IC 7.1-3-18-7
Affected: IC 7.1-3-18-8

Sec. 6. €hange of Employment If a licensed salesman shall teave the employ of the emptoyer speetfted on his permit; changes
employment to another permittee, he shall notify the commission amnd surrender his satesman®s permt within fifteen (15) days.

Failure to surrender notify the permit commission within the specified time shall make the salesman ineligible for the issuance of
any kind of alcoholic beverage permit for a definite period to be determined by the commission.

1t shalt also be the duty of the employer whose name ts spectfted on the satesman’s permit to notify the commtsston within fifteen
5 days of the termination of employment: (Alcohol and Tobacco Commission, Reg 18,Sec 6, filed Mar 5, 1946, 10:30 a.m.: Rules
and Regs. 1947, p. 639; filed Nov 10, 1978, 4:15 p.m.: 1 IR 1068)

SECTION 10. UNDER IC 4-22-2.5-3, 905 IAC 1-11.1-1 READOPTED AND AMENDED TO READ AS FOLLOWS:
905 TAC 1-11.1-1 Temporary beer and wine permits

Authority: IC 7.1-2-3-7; IC 7.1-3-6-1
Affected: IC 7.1-2-3-7; IC 7.1-3-6-1



Sec. 1. The foHowing schedute of fees fee for a temporary beer and wine permit shatt be tn effect hereafter; to wit: is twenty-five
dollars ($25) per day. No rain checks shall be given on any of the above events.

Speetat Events:
and athtette events $56-66 per day

{No rain checks on any of the above events)

Fhe commisston may atso set the fee for any speetat event not set heretn: (Alcohol and Tobacco Commission, 905 IAC 1-11.1-1;
filed May 16, 1985, 3:51 p.m.: 8 IR 1308)

SECTION 11. UNDER IC 4-22-2.5-3, 905 IAC 1-16.1-1 READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-16.1-1 Dancing permitted
Authority: IC 7.1-2-3-7
Affected: IC 7.1-3-9-9

Sec. 1. It is permissible for permittees to allow dancing upon their permit premise without the necessity of first obtaining a permit
or other authorization from the alcohol and tobacco commission (commission). All such dancing must take place m an area
destgmated for daneing by the permit holder: The destgmated area need not be ndteated to floor plans must be approved by the
commission. priot to its tse and ts subjeet to change at the permittee’s diseretion: No particular destgn; construction or separation
of the dance area ts required; it being the mtent of this regutation to prevent unreasonable mterference by dancers with diners and
others upon the permit premtses: (4lcohol and Tobacco Commission; Reg 31, Sec 1, filed Mar 16, 1979, 9:25 a.m.: 2 IR 704)

SECTION 12. UNDER IC 4-22-2.5-3, 905 IAC 1-23-1 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-23-1 Registration of brands, labels and trademarks
Authority: IC 7.1-2-3-7
Affected: IC 7.1-2-3-17

Sec. 1. All producers (brewers, distillers, rectifiers, vintners and small wineries) and importers, before shipping or causing to be
shipped alcoholic beverages in Indiana, shall regtster with make available to the alcohol and tobacco commission (commission)
upon request all brands, labels and trademarks used or proposed to be used by said producer or importer in selling or advertising
for sale alcoholic beverage in the State of Indiana. Labels will be approved by the commission if they have been approved by
the federal Bureau of Alcohol, Tobacco, and Firearms.

apptteation forms as may be required by the commisston: H the applicant meets the requirements of the Adeohotie Beverage Acet; the
commisston may issue written authorizatton entitling the holder to distribute; sel; import; transport or otherwise deat in the
appropriate aleoholte beverage as covered by its permtit: (4lcohol and Tobacco Commission; Reg 42; filed Oct 18, 1976, 9:20 a.m.:
Rules and Regs. 1977, p. 106, filed Mar 16, 1979, 9:25 a.m.: 2 IR 582; filed Mar 16, 1979, 9:25 a.m.: 2 IR 702; errata, 2 IR 705)

SECTION 13. UNDER IC 4-22-2.5-3, 905 IAC 1-27-2 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 IAC 1-27-2 Public nuisance
Authority: IC 7.1-2-3-7
Affected: IC 7.1-2-6; IC 35-41-1-1

Sec. 2. If a permittee or applicant for a permit altows the licensed premises to become becomes a public nuisance, or altows the
licensed premises to beeomre becomes the scene of acts or conduct which are prohibited by the Indiana Penal Code (IC 35-41-1-1
et seq.), or by the criminal laws of the United States, the premises shall be deemed to be a ptblie nttsanee and subject to the sanctions
specified in IC 7.1-2-6-1 through IC 7.1-2-6-14. (4lcohol and Tobacco Commission; Reg 43, Sec 2; filed Mar 16, 1979, 9:25 a.m.:
2 IR 584, filed Mar 16, 1979, 9:25 a.m.: 2 IR 703; errata, 2 IR 705)



SECTION 14. UNDER IC 4-22-2.5-3, 905 IAC 1-29-1 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-29-1 Package alcoholic beverages; sale restrictions
Authority: IC 7.1-2-3-7
Affected: IC 7.1-3-1-19; IC 7.1-3-23-12

Sec. 1. No retailer permittee shall sell or otherwise dispose of alcoholic spirituous, vinous, and/or malt beverages to persons for
consumption off the licensed premises (hereinafter referred to as “package alcoholic beverages"), except in accordance with the
provisions of all applicable Indiana alcoholic beverage laws and rules and regutations of the fndrana ateohotie beverage alcohol and
tobacco commission, including 965 A€ 1=29-2; 965 tAC 1=29-3; 965 TA€ 1=29-4; 965 TAC 1=29-5; 965 TA€ 1=29-6; 505 tAC 1297
and 995 TAE +=29-8- sections 2 through 8 of this rule. (4/cohol and Tobacco Commission; 905 IAC 1-29-1; filed Aug 9, 1983, 3:32
p.m.: 6IR 1748)

SECTION 15. UNDER IC 4-22-2.5-3, 905 IAC 1-29-2 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-29-2 Package alcoholic beverages; sold in bar, storage, or dispensing area only
Authority: IC 7.1-2-3-7
Affected: IC 7.1-3-1-19; IC 7.1-3-23-12

Sec. 2. Package alcoholic beverages shall be sold by a retail permittee only in the same room as is located the bar or in the room
where alcoholic beverages are stored, prepared, or dispensed for consumption on the licensed premises, and at no other location. This
room shall not be partitioned so as to create a “section” sotey solely or primarily for the sale of package alcoholic beverages. There
may not be a separate cash register for package sales. There shall be no self-service. (Alcohol and Tobacco Commission; 905 IAC
1-29-2; filed Aug 9, 1983, 3:32 p.m.: 6 IR 1748, errata, 6 IR 1751)

SECTION 16. UNDER IC 4-22-2.5-3, 905 TAC 1-29-3 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-29-3 Package alcoholic beverages; restrictions on floor space used for sale
Authority: IC 7.1-2-3-7
Affected: IC 7.1-3-1-19; IC 7.1-3-23-12

Sec. 3. The total floor space area for the sale and display of package alcoholic beverages shall not exceed one-fourth (V4) of the
total floor space area of the licensed premises or three hundred (300) square feet, whteh ever whichever is the lesser area. (4lcohol
and Tobacco Commission, 905 IAC 1-29-3; filed Aug 9, 1983, 3:32 p.m.: 6 IR 1748)

SECTION 17. UNDER IC 4-22-2.5-3, 905 TAC 1-29-4 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-29-4 Package alcoholic beverages; floor plan of sale area to be approved by commission
Authority: IC 7.1-2-3-7
Affected: IC 7.1-3-1-19; IC 7.1-3-23-12

Sec. 4. The floor plans of the licensed premises of each retail permittee must be approved by the alcohol and tobacco commission
prior to the granting of the retailer’s permit. Such floor plans must clearly designate the dimensions and location of any area to be
used for the sale of package alcoholic beverages. (4lcohol and Tobacco Commission; 905 IAC 1-29-4; filed Aug 9, 1983, 3:32 p.m.:
6 IR 1748)

SECTION 18. UNDER IC 4-22-2.5-3, 905 IAC 1-29-6 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-29-6 Violation of floor area requirement for retailers
Authority: IC 7.1-2-3-7
Affected: IC 7.1-3-1-19; IC 7.1-3-23-12

Sec. 6. 965 TAC 1+-29-2 and 905 A€ +-29-3 Sections 2 through 3 of this rule shall not apply to a permittee in any case where
the floor plans of licensed premises, with respect to an area now used for the sale of package liquor, have been approved by the
alcohol and tobacco commission (commission) as of the effective date of 985 A€ 1+=29- this rule. In the event that on the date of



the adoption of 995 A€ 1+=29; this rule, the licensed premises of a retailer’s permit violates the provisions hereof, and the floor plans
of such premises have not been approved by the commission, such permittee shall have one hundred twenty (120) days after the
effective date of 965 A€ 1=29 this rule in which to comply fully herewith and to submit to the commission floor plans showing such
compliance. (Alcohol and Tobacco Commission; 905 IAC 1-29-6; filed Aug 9, 1983, 3:32 p.m.: 6 IR 1748)

SECTION 19. UNDER IC 4-22-2.5-3, 905 TAC 1-29-7 IS READOPTED AND AMENDED TO READ AS FOLLOWS:

905 TAC 1-29-7 Package alcoholic beverages; change of approved floor plan a violation
Authority: IC 7.1-2-3-7
Affected: IC 7.1-3-1-19; IC 7.1-3-23-12

Sec. 7. Any change in the floor plans of the licensed premises of any retail permittee made after the date of the adoption of 965
A€ 129 this rule shall require the prior approval of the alcohol and tobacco commission, and failure to obtain such prior approval
shall constitute a violation of 985 A€ 1=29- this rule. (4/cohol and Tobacco Commission; 905 IAC 1-29-7; filed Aug 9, 1983, 3:32
p.m.: 6 IR 1748)

Notice of Public Hearing

Under IC 4-22-2-24 and IC 4-22-2.5-3, notice is hereby given that on September 4, 2001 at 1:00 p.m., at the Indiana Government
Center-South, 302 West Washington Street, Room E114, Indianapolis, Indiana the Alcohol and Tobacco Commission will hold a
public hearing to readopt rules.

Requests for any part of this readoption to be separate from this action must be made in writing within 30 days of this publication.
Send written comments to:

Clifford A. Ong, Chairman

Alcohol and Tobacco Commission

Indiana Government Center-South, Room E114

Indianapolis, Indiana 46204.

Copies of these rules are now on file at the Indiana Government Center-South, 302 West Washington Street, Room E114 and
Legislative Services Agency, One North Capitol, Suite 325, Indianapolis, Indiana and are open for public inspection.

Clifford A. Ong
Chairman
Alcohol and Tobacco Commission



